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185—16.3 (123) Retailer advertising utensils, consumer souvenirs, wearing apparel. An industry
member may furnish, give, or sell retailer advertising utensils which bear conspicuous advertising matter
permanently affixed to the utensils and which are primarily valuable as point-of-sale advertising intended
for use on the premises of the retail establishment. No advertising utensils with secondary value which
constitute furnishings, fixtures, or equipment used in the storage, handling, serving, or dispensing of
alcoholic beverages, wine, beer, or food within the place of the retail business of a licensee or permittee
shall be given, furnished or sold by an industry member to a retailer.

16.3(1) The total value of all retailer advertising utensils which may be furnished, given or sold by
an industry member to a retailer per brand per calendar year may not exceed $76.

16.3(2) Industry members may not pool or combine their dollar limitations in order to provide a
retailer with retailer advertising utensils which exceed $76.

16.3(3) Industry members may not pool or combine the dollar limitations for several brands in order
to provide a retailer with retailer advertising utensils which exceed $76.

16.3(4) The value of the retailer advertising utensil is the industry member’s original cost of the
item.

16.3(5) An industry member may furnish, give or sell consumer souvenirs to a retailer for
unconditional distribution by the retailer to consumers. Consumer souvenirs may include such items as
printed recipes, matches, bottle or can openers, corkscrews, shopping bags, pamphlets, leaflets, blotters,
postcards, pens or pencils.

Consumer souvenirs must bear conspicuous advertising matter which identifies the industry member
or the industry member’s alcoholic beverages product. The industry member may not pay or credit
the retailer, directly or indirectly, for distributing consumer souvenirs. There is no dollar limitation on
consumer souvenirs.

Such souvenirs shall be offered to all retailers by the industry member within the industry member’s
marketing territory on as equal and equitable a basis as possible. In the event the souvenir also advertises
a local event not sponsored by the retailer, the souvenir need only be offered by the industry member to
the retailers within the local community where the event is held.

16.3(6) An industry member may sell wearing apparel, including sweatshirts, T-shirts, pants,
shorts, hats, caps, polo-type shirts, jackets, jerseys and other similar clothing, which bears substantial
permanently affixed advertising identifying the industry member’s name or products to a retailer at
not less than the industry member’s laid-in cost of the items. There is no dollar limitation on wearing
apparel which may be sold by an industry member to a retailer.

This rule is intended to implement Iowa Code sections 123.45 and 123.186.
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